Top 5 Responsibilities and
Roles for Patient Advocates
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From the standpoint of medicine as an art for the
preparation and cure of disease, the man who translates the
hieroglyphics of science into the plain language of healing is
certainly more useful .o
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Who Is In The Cancer Sandbox?
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Patients Need Help!
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A Patients have a very short timeframe to make important

healthcare decisions y o — ||
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A Patients and caregivers often receive limited clinical trials

and disease information & guidance
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Information received from a
patient NGO organization
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Source: TRAC Perspectives on Costs of Cancer Care Survey-2006




Key Advocacy @Questions o Consider.and Address When Working with
Anyone, Particularly In Prefectures:
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[ What are we trying to accomplish?
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f Who do wewantto reach? , [ L B N As T =" 0
[ What do we wantthem to do? o — 71 """ 0

f How do we want to reach them?
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f What messages do we want to provide?
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f How well is itworking?* 5 Qf "0 Q7" ——" 4" 0O
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